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AHHoTaumsa. Kaxgbii MOMEHT BpEMEHM B HaLlel CETEBOW XWU3HU Mpo-
XOAMWT Ha pasnuyHbIX nnatgopmax, u 310 rmyboko M3meHnno obpas >KM3Hu
nogen. To MOXET HaBEeCTM Ha MbICMb, YTO couunansHas nnatdopma yxe
cTana coumanbHoWm peanbHocTblo. OgHako Ha camMoM fene couuanbHas
nnatcpopmmnsaumsa npegcrasnser cobon HenpepbiBHbIM NPOLECC, ONUChLIBa-
IOLLMIA (PYHKLMOHMPOBaHME coumnaribHbIX CUCTEM, OKa3blBaOLLMA HA HUX BMK-
SIHAE W KOHTPONMMPYIOLWNA X Yyepe3 ToBapHyto noruky nnatdgopm. CeteBas
coumanbHasa nnatgopmusaums npueena Kk agpamaTUyHbIM U3MEHEHUSIM B Op-
raHM3auum TpaguuMoHHbIX 06LwecTB. Tem He MeHee, B OTNIUYME OT 3anagHom
coumanbHon nnardgopmMu3aumm, Kntanckasa coumanbHas nnartdopmmusaumns
noABeprnach BIUSHUIO rOCYyAapPCTBEHHOW CUCTEMbI, U TpaHCcopMaLuusa oka-
3anacb HegOCTaTOMHON. M 9TO He O3Ha4aeT, YTO KOMMepYeCcKne nnaTgopmebl
MeHee BnuaTenbHbl B Kntae. Taknm o6pa3om, BONPOC O TOM, Kak CrpaBUTb-
cs ¢ TpaHcdopmaumen obwectBa, OCHOBaHHOIO Ha nnatgopmax, ¢ y4eToMm
KMTANCKNMX OCOBEHHOCTEW, CTAHOBUTCHA NpeaMeToM OOCYyXXOeHus B COBpe-
MEHHbIX UCCrnefoBaHMaX B 0b6rnactv KOMMyHukaumm. VIMeHHO Ha 3ToM hoHe
[aHHasa cTaTbs paccMaTpuBaEeT BIMSHME KOMMepYecknx nnatgopm B Kutae
N MEexaHM3Mbl UX OENCTBUSA Yepe3 Npu3My MapPKCUCTCKOM MONUTIKOHOMUN U
KOMMYHUKaLUNOHHBLIX MccnefoBaHui. Llenb AaHHOW cTaTbM 3akmoyaeTcs B
nccneqoBaHMM BAUSAHUS KOMMEpPYECKMX NNaTtgopm Ha KuTamckoe obLiectso
1 onpeaeneHnumn ero NPUYMH B KOHTEKCTE COLMAIIMCTUYECKOM CUCTEMbI C Yye-
TOM Kutamckmx ocobeHHocTen. C NonUTMYECKON, SKOHOMUYECKON, coluanb-
HOW N TEXHOSOMMYECKON TOYMEK 3PEHUSA CTaTbA AAET HOBYIO NMEPCMNEKTUBY ANs
pasMblLUeHn Ha 3Ty Temy. [Ing AOCTUXeHMS uenu ctaTby MCMNONb30Banmch
MeTOAbl KAYECTBEHHOIO UCCNEAOBaHUs, Takne Kak MHAYKTMBHOE 0600LeHne
SIBNEHWI 1 NUTepaTypHbIN aHanus, a Takke metogbl PEST-aHanusa gns uc-
cnepoBaHus MeHemkMeHTa. CTaTba npeactaBnsieT AeAyKTUMBHbIA aHanus
nNpupoabl KNTANCKON coumanbHOM NaTgopMbl U ONUCHIBAET BIUSHNE U Bbl-
3blBaeMble NnaTtgopmMon Kpuauchl. ABTOp NpUBOAUT criegyloline pesynbra-
Thbl: BO-MEPBbIX, B YCIOBUAX COLMANMCTUYECKON CUCTEMbI C KUTaMCKOW creL-
NPUKON KOMMEPUECKNA MNaTOPMEHHBIN KanuTan CAEPXMBAETCS BracTblo,
He Tepss AguHaMmM3ma, a HaoOOopOT, pa3BMBAETCA M pacTeT B MAEONOrMYeCcKomn
TEXHOMOMMM «OBMEHa» N «CBA3NY, U SABIMSIETCS PEKOHCTPYKLMEN CnocoboB
paboTbl U coumnanbHbIX OTHOLUEHWUA B KMTamckoM obuiecTtee. KanuTtanuctu-
YecKue aKkTopbl, CTOSILLME 3a KOMMEpPYECKMMU NnaTtdopmammn, akTUBHO Npo-
asuratot nnatcpopmmsaumnio obiectea. Vx uenbio SBNsSeTcs UCnonb3oBaHne
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nnatgopm B NOBCELHEBHOM XN3HM U CNOCOOBCTBOBAHME OUCKYPCUBHOW accu-
MUNSALMKN «NpUBaBOYHOIO Tpyaa» U «BOCMPOU3BOACTBA Tpyday. OTO MO3BO-
NSeT UM KoBapHO A406MBaTLCA KCNNnyaTaumMm paboTHUKOB U M3BNEYEHNS Npu-
6aBOYHON CTOMMOCTW. HenocpeacTBeHHOW Lenbio coumarnbHbIX nnatdopm
ABNSeTCA u3mMeHeHue crnocoba HakonneHust kanutana. Bo-BTopbIX, KOMMO-
Andukaumsa SBNAETCS OCHOBHbIM SIAPOM IOTMKU NNaTtdopMbl, OXBaTbiBas
cneumdunyeckne kKommogndukaLmm nonb3oBaTend, Kommogndukauun ycnyr
1 KomMoandmKkaumm gaHHbIX. B-TpeTbux, B npouecce couumanbHon nnatgop-
MU3aumMn KanuTanbHas MoLb NNaTopMbl YCUMBAET NPUBEPKEHHOCTb ft0-
aew k nnatcpopme nocpeacTBOM 0O6bEANHEHHOM CUIMbI «AaHHbIE + anropuTmMy,
3aTem rnyboKo NMPOHUKAET B MOBCEAHEBHYH XWU3Hb Yepe3 MHAPaACTPYKTYpy
nnatgopmbl, a 3aTeM OCYLLECTBASET BUPTYanu3npOBaHHYK couuanbHYyo
MHTErpaumio Ha OCHOBE AeLieHTPann3oBaHHOW OpraHn3aLnoHHON CTPYKTYpPbI
nnaTtgopmbl, TEM CaMbiM peanu3ys TpaHCcopmauuilo coumanbHbIX OTHO-
LWEeHA 1 coumanbHOW CTPYKTYpbl B nnatdopmy. PesynstaTel NpoBedeHHO-
ro Ka4eCTBEHHOro aHanmMsa CBMAETENbCTBYIOT O TOM, YTO nnardopmMusaums
obuwecTBa npmBena Kk pecTpyKkTypmsaLummn colmansHom Bnactu. PocT yacTHom
BracTv nnatcopMbl MOBMUSAN Ha BNacTb rocygapcTea u npasuTenscTea. Op-
HaKo, CyLleCTBEHHas YepTa kanutana — NPUHOCUTb NPUBbLINb — MOXET Npu-
BECTW K NOTEHUManbHOMY 0BLLECTBEHHOMY KPU3UCY.

KnroueBble cnoBa. CoumnanbHas nnatgopma, BOCNpoM3BOACTBO pabo-
Yyeu cunbl, KOMMepLUuanusaums, naeHTndukaumnsa gaHHbIX, MHpacTpyKTypa-
nusauusi, coumanbHas nHTerpaums.

UHdopmaumsa o ctatbe. [lata noctynneHuns 06 mapta 2023 r.; gata no-
cTynnexus nocne gopadotkm 13 mapta 2023 r.; gata npuHATUS K nevaTtn 13
anpens 2023 r.; pata oHNanH-pasmeLLeHns 23 noHa 2023 r.
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Abstract. Social platformization is not a reality, it is an ongoing process
that describes the commercialization logic of the platform entering the opera-
tion of the social system and influencing and controlling it. Based on this back-
ground, this paper examines the impact of commercial platforms on China
and their mechanisms of action. The purpose of the study is to clarify the
impact and the mechanism of business platforms on the Chinese society.
By using a qualitative research approach, the study finds that, the capital
subject behind the commercial platform actively promotes the platformization
of the society to revolutionize capital accumulation process. Its purpose is
to make the platform a daily life, and promote the isomorphism of the words
of "surplus labor" and "labor reproduction”, so as to realize the exploitation
and grab of surplus value covertly. Commercialization is the essential core
of platform logic. In the turning process of social platformization, the capital
forces enhance the platform stickiness of the people with the help of the joint
force of "data+algorithm", penetrate into the bottom of daily life through the
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infrastructuralization of platform, and then carry out virtual social integration
based on the delocalized organizational structure of the platform, so as to re-
alize the transformation of platformization of social relations and social struc-
ture. The adjustment of social power structure is the essential consequence
of social platformization. The conclusions of this paper are that, the rise of
private power on platform has impacted the public power of the state and the
government, and the essential attribute of profit-seeking capital will result in
some potential public crisis to the whole society.

Keywords. Platformization, labor reproduction, commercialization, data
fication, infrasturalization, social integration.
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Introduction

Our online life is always wrapped
in the platform’. «Platform mechanism
shapes every piece of our lives, wheth-
er in the private sphere or the public
sphere» [1] which was described in the
book «The Platform Socitey: Public val-
ues in a connective world» written by
José van Dijck, a Dutch scholar. With
the deepening of social media, Tao-
bao, WeChat, Weibo, Tik Tok, Meitu-
an, Didi and other platforms have ar-
ranged our daily life in order and quietly
dragged us into a world surrounded by
platforms. We live on the platform, fol-
lowing the rules set by the platform for
us, and the platformization of society
seems to have become a social real-
ity. In Van Dijck's view, platforms are
divided into infrastructural platform and
sectoral platform. The former mainly
refers to Google, Facebook, Apple, Mi-
crosoft and Amazon, the five commer-
cial Internet giants in western society.
They not only operate their own main
businesses, but also link themselves to
the social information and network in-
frastructure system with API interfaces
as gateways, providing basic services
for sectoral platforms and applications,

" The research object of this paper, "plat-
form", refers to the commercial capital platform,
while the government and official-led media
platforms are not in the scope of this paper.
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such as search, social networking,
cloud computing, advertisement, data
analysis, and so on. When we all think
that Facebook is just a social media
application, we don't know that it has
already become a «digital empire» with
72 applications that provide custom-
ized services for all kinds of end users,
advertisers, developers and enterpris-
es, and all kinds of online websites [2,
p. 212]. The tentacles of its business
operations have explored various as-
pects of society, politics, economy, and
culture. A platform ecosystem centered
around these five major commercial
internet giants has been formed. The
concept of platform ecosystem refers
to the discourse metaphor of social
platformization, which is the reality of
platform logic socialization emphasized
by Van Dijck. Our daily life is based on
this reality.

But social platformization is not
an established reality, but a process,
which may last for a long time. The
so-called platformization refers to the
social transformation carried out ac-
cording to the logic of the platform [1].
In other words, after the transforma-
tion of society, its political system and
management mode, economic form,
cultural production, or the construction
of social relations, individual behav-
ior motivation, etc., are all influenced
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by the technical discourse logic of the
platform, that is, social platformization
is a process of deeply embedding plat-
form logic into the social system and
influencing or even controlling the op-
eration of the social system. Whether
within the framework of the "technol-
ogy economy" paradigm or the "culture
society" paradigm, we cannot ignore
the potential crisis brought about by
the growth of commercial capital plat-
forms as controlling forces in the social
structure.

Research Method

This study adopts a qualitative re-
search method, such as inductive sum-
mary of phenomena and literature, and
draws on the management PEST re-
search method to deductively analyze
the nature of platforming in Chinese
society from political, economic, social,
and technological perspectives, and to
propose the impact and crisis brought
by platforming.

Study Results
Constructing the myth

of discourse isomorphism
of «Labor reproduction»
and «Surplus labor»

is the core motivation

of social platformization

The concept of labor reproduction
is one of the core categories of Marxist
political economy. In Marx's view, the
only source of surplus value is surplus
labor, and the expansion of surplus
labor is based on labor reproduction.
In this respect, labor reproduction is
closely combined with surplus value.
What the capital subject behind the
commercial platform is trying to pro-
mote is to realize the discourse iso-
morphism of "surplus labor" and "labor
reproduction”. The labor reproduction
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refers to the formation or recovery of
labor ability of workers, which includes
education, vocational skills training,
eating, rest and entertainment, as well
as medical care, marriage, childbirth
and other aspects. For example, af-
ter entering an aging society, there is
a shortage of labor, which of course
has its unique background, but in fact
there are problems in the reproduc-
tion of labor. When the platform has
fully entered people's daily life, such as
clothing, food, housing and transporta-
tion, that is, when the platform is used
as life, people's surplus labor on the
platform will be packaged as an active
labor reproduction link, and the capital
will secretly realize the exploitation and
grab of surplus value.

In a traditional capitalist employ-
ment relationship, laborers work and
employers pay «wages» to maintain
or guarantee the reproduction of labor.
However, in the context of social plat-
formization, this pattern has changed:
the labor subject has changed from
workers to netizens; The object of la-
bor changes from material products to
information products; The form of labor
changes from work to life; The nature
of labor changes from material labor to
non-material labor (many scholars use
the concepts of digital labor and plat-
form labor to express it); The condition
of labor reproduction has changed from
salary to entertainment experience;
The labor relationship has changed
from a stable employment relationship
to an unstable temporary relationship
(gig economy). In the process of this
series of changes, it is based on the
biggest ideological scam of the plat-
form of «sharing» and «connecting».

On the one hand, the platform tells
people to «record a good life» and let
people hand over their lives to it in every
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detail, because the topological structure
of the network makes the information
content produced by people on the plat-
form just like commodities, which can
be «randomly selected» by all platform
users, and the information content pro-
duced by the original users can be used
as bait to attract more new users to join
in. At this time, the content products
that all users actively «share» become
commodities for people's spiritual con-
sumption. More importantly, people not
only produce content products but also
behavior data on the platform.

On the other hand, in the traditional
employment-labor relationship, the re-
production of labor requires not only
the material guarantee such as wages,
but also the institutional guarantee
such as eight-hour working week, five
social insurances and one housing
fund, and statutory holidays. However,
in the context of social platformization,
the new economic forms based on the
platform, such as sharing economy and
gig economy, further reflect the plat-
form's determination to separate itself
from the labor reproduction system,
that is, the stable employment relation-
ship is transformed into an unstable
temporary labor relationship. However,
it should be emphasized that this does
not mean that there is no stable em-
ployment relationship in the platform,
such as the relationship between the
platform company and its employees.

The discourse logic of platform
economy is the intermediary. The struc-
ture of labor relations in the take-out
platform is «merchant-platform-rider»,
and that in the taxi platform is «private
car owner-platform-passenger», so do
other platforms. This kind of labor re-
lationship structure can be abstracted
as the «employer-platform-laborer»
model, which points to the connotation

ISSN 2308-6203

of platform intermediation, and there is
a paradox between labor and capital:
the labor behavior takes place between
the employer and the laborer, but the
platform plays a role of «manager».
They collect intermediary fees from
employers such as merchants, pas-
sengers, hotel tenants, etc. The inter-
mediary fees include the wages of the
laborers, which are distributed by the
platform. The platform formulates the
standard of remuneration, the principle
of payment, and the labor standards
that workers need to abide by. In this
process, the platform goes beyond the
employers themselves and becomes
actual employers, but it doesn't have
any stable employment relationship
with workers, which makes the repro-
duction of labor independent of the
production process, and the platform
doesn't need to provide or pay for labor
reproduction. «Avoid the labor secu-
rity expenditure of long-term contracts,
and pass on all risks and costs to work-
ers. With the monopoly of this trading
channel, the platform can take part of
the trading amount as profit, and ob-
tain large-scale data of personal travel,
rental and other privacy. With the es-
tablishment of platform monopoly ad-
vantage, workers have no choice but
to sell their labor» [3].

It is worth mentioning that in the cat-
egory of sharing economy, idle resourc-
es, as means of production, are actually
the material basis for labor reproduc-
tion, in other words, commodities and
consumer goods. Didi and Airbnb are
typical representatives of the sharing
economy. The means of production in
these two economic forms are cars and
houses respectively, but the car and
houses themselves exist as consumer
goods/consumption materials. How-
ever, in the mode of sharing economy,
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the consumption materials have been
transformed into production materials.
«The digital platform expands the pri-
vate living materials that participate in
sharing into the material conditions of
corporate profits, which is essentially
the extension of capital rights in the
field of property rights» [4].

The fundamental reason why the
platform has such great power is the
ideological scam of «sharing» and
«connecting» discussed above. The
emergence and growth of any platform
has its own «active period». «In the
early stage, partners and consumers
are absorbed at all costs, and develop-
ment, sharing and cooperation are only
the means to maximize the benefits.
The ultimate goal of providing services
to third parties and users is to absorb
data and then realize it» [5].

Commercialization
is the essential core
of platform logic

In the above analysis, it is pointed
out that social platformization refers to
the process in which platform logic inter-
nalizes into the social operation system.
For the capital subject behind the com-
mercial platform, the surplus labor that
people do on the platform will be pack-
aged into active labor reproduction, and
the capital will secretly realize the ex-
ploitation and grab of surplus value. But
what is the platform logic? Behind the
words of platform «connection», «shar-
ing», «equality» and «interaction» lies
the essence of capital's profit-seeking,
that is, its trading after commercializing
the means of production. From this per-
spective, commercialization is the es-
sential core of platform logic.

Commercialization refers to the pro-
cess in which online or offline goods,
activities, emotions, ideas, services and
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other elements are transformed into trad-
able goods by the network platform [1].
The value of these tradable goods can
at least be measured by flow (attention),
data, money and other criteria. The
commercialization logic of the platform
is mainly reflected in the commercializa-
tion of users, services and data.

«Free» is the most common and
even a default mode in the platform,
but behind this mode is the discourse
logic of «exchanging personal informa-
tion for free service» [6, p. 132]. Dallas
Walker Smythe, one of the founders of
the political economy of communica-
tion, has already bluntly stated in the
book Communication: The Blind Spot
of Western Marxism that the mass
media produced and disseminated TV
programs and works to provide «free
lunch» for the people, but in this pro-
cess, the people were sold to advertis-
ers and service providers in the form
of ratings and listening rates, thus
completing the commercialization of
the audience, as was the online plat-
form. At this time, advertising became
its most important income. Sina's hot
search list, Baidu's search ranking, and
the rankings of major application stores
are all the results of commercializa-
tion of users. The platform has strong
network externalities, namely network
effects, which means that «with the
increase of the number of users of a
product, the utility of a single user of
the product from the process of using
the product also increases» [7, p. 425].
In fact, every user, terminal or proces-
sor in the Internet can be regarded as
a network node. The network is com-
posed of nodes, and each node can be
connected with each other. This means
that every new user will increase the
utility of the original users in using the
platform, because the connection re-
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lationship in the platform will increase
with the increase of user nodes. As
Metcalfe's law describes: the value of
a network is directly proportional to
the square of the number of network
nodes. «Free» is one of the strategies
to enhance its network effect.

Secondly, there are freemium model
services in the network platform, that
is, the basic services provided by the
platform are free, but some functions
and services are charged, such as the
common platform membership system,
advance on-demand services of video
websites, etc. There is a strong con-
nection between paid services and free
services, and users are constantly sum-
moned to make form a kind of «Zeigar-
nik effecty, that is, there is an instinct to
accomplish things in human beings, and
paid services often convey a consumer-
ism value of «you can achieve your goal
as long as you pay». Users' paying hab-
its are constantly cultivated in the free
value-added mode, and the commer-
cialization of services is realized in this
process. Of course, another form of com-
mercialization of services is as a multilat-
eral market, which collects commissions
or service fees from both parties to the
transaction as its income. For example,
the rental platform «Ziroom» collects
service fees from the owners and ten-
ants respectively, and the transportation
platform Didi and the take-out platform
Meituan all adopt the draw mode.

The third level of platform commer-
cialization mechanism is the commer-
cialization of user data. «Different from
the traditional mass media model, the
platform commercialization is not only
related to the commercialization of us-
ers, but also around the commercializa-
tion of user data that can be personal-
ized and aggregated in a specific time
and space» [8]. The importance of user
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data to the platform will be discussed
in detail below. The commercialization
of user data is mainly reflected in data
peddling, that is, the third party can ac-
cess and develop the user data of the
platform in order to participate in the
platform economy. As early as 2013,
Alibaba bought an 18 % stake in Sina
Weibo through its subsidiary company
for USD 586 million, and launched a
cooperative product «window recom-
mendation», that is, when users in We-
ibo publish products about Alibaba's
e-commerce platform, the user's page
in Weibo will automatically launch two
products associated with this product.
Weibo's open APl interface enables Al-
ibaba to access its user data, and this
cooperation also became the origin of
the socialized e-commerce model of
«e-commerce platform + social me-
dia», and Weibo provided the core data
resources for Ali's personalized recom-
mendation.

The mechanism
of social platformization

The above discussion is to solve a
premise question, that is, whether there
is any basis for why the commercial
capital platform should drive the social
platform turning. In this section, we try
to answer a feasible question: how did
the social platform turn become a re-
ality? That is, the mechanism of social
platformization.

(1) Platform control
of «data + algorithm»

In the early Internet research, user
data was regarded as a companion.
With the deepening of social media,
people and platforms are deeply em-
bedded with each other. At this time,
userdatais nolonger a derivative of net-
work technology, but becomes people
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themselves, and people are digitized in
the platform. «Technology companies
gradually become data companies,
and user data becomes their primary
resource» [1]. The so-called datafica-
tion refers to the existence of the net-
work platform that converts things that
have not been converted into data be-
fore into data [9, p. 85]. Datafication is
the technical basis for realizing plat-
form commercialization logic.

One of the core functions of data is
prediction. Based on capturing, digitiz-
ing and analyzing all the behaviors of
users on the platform, all the charac-
teristics of users are embodied as in-
dicators. Especially guided by the dis-
course of technical rationality, people's
behaviors, emotions, psychology and
needs are regarded as regular and pre-
dictable. Therefore, personalized rec-
ommendation and targeted advertising
have become the most common plat-
form data practices, and «guess what
you like» has become the direct logic
of platform discourse. The case of Wal-
Mart's «beer + diapers» is an excel-
lent footnote of this discourse logic, but
many scholars have also raised con-
cerns about information cocoon room.
At the same time, it is worth further
thinking is the platform forecast user de-
mand is the real demand? Are the plat-
form's personalized recommendations
and targeted advertising based solely
on users' personal behavioral data?

Thinking about these problems, we
can see that the second core function
of user data is cultivation. There is a
view that the user data obtained by the
platform is a kind of original data, that
is, the user's behavior is based on their
own needs, and the platform is only a
tool for data flow. But «data is never un-
processed» [1]. The underlying techni-
cal architecture of the platform greatly
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affects the interaction between users
and the types of data they generate,
which is well explained by the technical
affordance of the platform. «Because
of some natural characteristics, tech-
nology has a special effect on people's
cognition, attitude, emotion and even
behavior, which is dominant in many
cases» [10]. The most typical case is
the «Chaohua» of Weibo Platform. A
simple label «#» forms an aggregation
force. Although other subjective fac-
tors play a role in this aggregation, it is
also the material and technical element
of Weibo Platform, that is, «#», which
stimulates, amplifies and even pro-
duces people's emotional and behav-
ioral motivation. «The platform not only
measures certain emotions, ideas and
manners, but also triggers and shapes
them» [11, p. 2]. Therefore, when mak-
ing personalized recommendation and
targeted advertising, many «tips» of the
platform, such as «the customer who
bought this item also bought ...» and
«this item was marked as a five-star
recommendation», stimulate the gen-
eration of common emotional experi-
ence under the availability of technology
and prompt users to take action. Some
scholars have summarized it as «ambi-
ent virtual co-presencey, that is, «users
are clearly aware of what others are do-
ing, experiencing and exchanging» [12].
Thinking from this aspect, the data inter-
action on the platform cultivates users'
ideas, needs and actions through the
technical availability of the platform, and
promotes the generation of new user
data, thus realizing «data recycles».
The third core function of platform
user data is «commodification». As
mentioned above, platforms are not iso-
lated from each other, and platform user
data can also flow. As in the case of
social e-commerce of «Alibaba + Sina
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Weibo» cited above, the flow of data be-
tween platforms is realized through API
interface in platform technology archi-
tecture. However, third-party platforms
can only (partially) use the open source
data of some platforms in theory, and
can only obtain further data usage rights
through paid services or partnerships.
At this time, the API interface acts as
the data management tool of the plat-
form, controlling the third-party platform,
and the commercialization of user data
is completed in this process.

As far as the algorithm platform is
concerned, just like the brain is in the hu-
man body, it constitutes the starting point
of the platform data practice. On the one
hand, as the object product of network
technology, the platform organizes vari-
ous actions driven by algorithms. «An
algorithm is a series of instructions input
into a machine in order to solve a prob-
lem» [13, p. 16], «it is a coding program
that converts input data into output re-
sults through specific operations» [14].
At this level, the algorithm is mainly
in the form of numbers, binary, letter
codes, etc., and exists as the operating
mechanism of the platform. On the other
hand, just because the platform action
is based on the algorithm, the algorithm
constitutes the existence of the spatial
background of the platform, which not
only provides the platform actors with
technical availability, but also puts for-
ward the requirements and constraints
on the action norms. «In a society where
media and codes are everywhere, pow-
er increasingly exists in algorithms» [15].
At this time, the algorithm exists as the
control machine of the platform.

(2) Platform penetration
as infrastructure

As the core concept in the field of
science-technology study (STS), infra-
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structure generally refers to "facilities
and institutions that provide common
conditions and public services for direct
production activities, meeting people's
basic needs and realizing sustainable
development, generally including trans-
portation, power, communication, water
supply and drainage, water conservan-
cy, sewage disposal and other facilities,
as well as systems of education, medi-
cal care, public health, environmental
protection, law and order» [16].

In China, the rise of Internet and
network platform is accompanied by
«the imagination and practice of mod-
ernization and globalization» [17]. Infra-
structure construction has never been
carried out independently. «It depends
on the network built and developed on
the basis of existing infrastructure» [18,
p. 518], In the 1990s, the information
industry developed rapidly. In 1992,
the Clinton administration of the United
States took the lead in putting forward
the strategy of «information superhigh-
way». Since then, strengthening the
construction and investment of infor-
mation infrastructure has become the
focus of competition among countries,
and «informatization» has become the
core discourse of modern narrative. At
the beginning of the reform and open-
ing up, Comrade Deng Xiaoping put
forward the idea of «developing infor-
mation resources and serving the four
modernizations». The landing of the
«High Energy Accelerator» project of
the Chinese Academy of Sciences, the
launch of the «Golden Projects» and
the implementation of the «863 Plan»
all laid the initial technical foundation
for China's comprehensive access to
the global Internet and the rise of the
network platform. Not only that, in the
early stage of the reform and opening-
up of the socialist market economy,
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private capital gradually entered the
information industry. Nowadays, net-
work giants such as Baidu, Alibaba and
Tencent have sprung up, and the «in-
frastructuralization» of the network plat-
form has begun. At the same time, the
relevant network policies formulated
and implemented by the Chinese gov-
ernment based on national security and
other factors have opened up a natural
«experimental field» for local Internet
companies and network platforms.
With the rapid development of
CMNET, its characteristics of mobility,
immediacy and scenes have deeply
involved people's daily life in the plat-
form. To some extent, the network
platform has made up for the limita-
tions of the original infrastructure. Un-
der the connection of «gateway», the
transformation of «infrastructuraliza-
tion» has officially started. This trans-
formation process mainly includes
two levels: access and transformation
of the original infrastructure. «Gate-
way» stands for the core principle of
infrastructure development, that is, it
«provides plugs and sockets, so that
the new system can be easily con-
nected to the existing framework with
minimal constraints» [19, p. 16]. The
gateway plays the role of intermediary
and connector, connecting the origi-
nal infrastructure with the platform. It
can be technical equipment or social
organization. For example, Taobao
connects it with major banks and other
financial institutions through Alipay,
thus entering the financial infrastruc-
ture system. With the help of Cai Niao,
the major express delivery services
are integrated and linked into the lo-
gistics infrastructure system. WeChat
also links into the financial infrastruc-
ture system through material gateways
such as QR codes and cameras. After
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the link, it is to transform the original
infrastructure system. For example, af-
ter the platform is involved, it promotes
the continuous digital transformation
of national infrastructure.

The degree of social media is get-
ting higher and higher. In the vision of
online society described by Manuel
Castells, people's online life and real
life are deeply bound with the platform,
which can't be cut apart. This platform
ecosystem reshapes people's lifestyle,
cognitive concepts, values and cultural
structure, and even «reconstructs the
power relationship» [20, p. 323]. The
operation of the platform follows the
commercialization logic of the capital
behind it, and there is conflict and op-
position between it and the public val-
ue. Therefore, how to reshape the so-
cial public value has become one of the
core foothold of the platform research.

(3) Platform integration
for reconstructing
social relations

The process of social integration is
the process of social formation. Dur-
kheim's «Social Integration Theory»
discusses the problem of how individu-
als assemble to form a stable and in-
tegrated society. In his view, there are
two ways of social integration, namely
mechanical solidarity and organic soli-
darity. «The former solidarity is based
on personal similarity, while the latter
solidarity is based on personal differ-
ences [21]. With the development of
social productive forces, the social in-
dustrial structure has been reshaped,
the degree of social division of labor
has been deepened, and people are
beginning to divide, people each un-
dertake different social functions, but
at the same time it also leads to the
complexity of society. "Social division
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of labor has brought about the mutual
adaptation of various social functions
and the interdependence of individuals
on the basis of differences» [22]. On
this basis, a rational and professional
community consciousness based on
social cooperation is formed.
«Although mechanical integration
and organic integration have shaped
two completely different social forms,
the spatial basis of individual inte-
gration into society is common pres-
ence» [23]. With the development of
Internet technology, social relations
have been disembedding and re-em-
bedding. Technology can overcome
the barriers brought by time and space
to information dissemination and rela-
tionship establishment, which makes
social integration complete in the form
of absence of field, and individuals re-
alize integration in virtual space, thus
constructing the structural form of net-
work society. Whether it is mechani-
cal integration or organic integration,
the precondition of «presence» makes
people obey this «social fact beyond
individual level». However, in the virtu-
al integrated network society, the ano-
nymity of absence and the uncertainty
of identity make the cyberspace field
unable to form the conventional ratio-
nality in traditional society to restrict
people's behavior, which is also the so-
ciological root of various phenomena
such as network spray and network
violence. But this does not mean that
there are no "rules" in the network so-
ciety. People's behavior logic is based
on the technical settings of the network
platform that organizes them. In other
words, the operation logic of the net-
work platform has become the code of
conduct of people living in it, and the
network society has realized the plat-
form transformation in this process.
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Some scholars believe that «the re-
alization process of virtual integration is
to match and bring together the supply
and demand in various fields of social
life across time and space and organi-
zational boundaries with the technical
architecture of platform enterprises as
the link and carrier, thus bringing con-
venient experience to users» [22]. Ac-
cording to the data released by CNNIC,
as of December 2022, the number of
Internet users in China was 1,067 bil-
lion, and the Internet penetration rate
reached 75,6 %. At present, the number
of apps monitored in China's domestic
market is 3,72 million 2. Such a huge
number of online platform apps cover
almost all areas of our social life. As
stated at the beginning of this article,
the platform arranges our daily life in
order, and we are quietly dragged into
the world surrounded by the platform.
Eating and buying food depend on the
take-out platform, shopping depends
on the e-commerce platform, marriage
and love depend on the dating plat-
form, and travel depends on the taxi
platform. Even when traveling by pub-
lic transportation, the mobile map APP
makes our daily life unable to escape
the «entanglement» of the digital plat-
form. Big data has become a powerful
helper for major digital platforms. In the
above, the data-driven mechanism of
the platform, the mechanism of predic-
tion, cultivation, and commercialization
are introduced, which makes people
have a deeper compliance with the dig-
ital platform, and the platform depen-
dence of people's daily life is unavoid-
able. Furthermore, there is a trend of
separation and re-integration between
the online society and the real society.

2 The 48" Statistical Report on Internet De-
velopment in China. China Internet Information
Center (CNNIC), 2021. p. 23.
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On the one hand, the network society
is no longer a simple extension of the
real society, but a new form of social
existence which is based on the real
society and rebuilt. On the other hand,
as the social subject, «<human» ran-
domly switches between the two social
beings, blurring the boundary between
them, and showing the characteristics
of re-integration between the two forms
of social existence, thus constructing
a two-sided society. As Custer said in
the book The Rise of Network Society,
«the network has become the orga-
nizational mode of various major hu-
man activities» [24]. With the in-depth
development of the media society, the
network platform has become the main
field of people's actions, and a new so-
cial relationship model has been pro-
duced in the platform.

Granovett's «kembeddedness» the-
ory holds that «most actors' behaviors
are embedded in social networks» [25,
p. 486—487]. He emphasized that ac-
tors are not isolated individuals, and
economic and political actions are em-
bedded in social relations. The analy-
sis of social behavior must be based on
the analysis of social relations. Talking
about behavior without relationship
will make the investigation of behavior
into a superficial dilemma. Social rela-
tions guide the development and con-
tinuation of social behavior. Individual
behavior needs certain principles and
standards as guidance, and the rela-
tionship that is constantly constructed
in behavior plays this role. However,
the relationship between them is not a
simple one of deciding and being de-
cided, guiding and being guided. They
constantly interact and complement
each other in the social situation, and
point to a higher level category-social
structure in the dynamic construction.
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Social structure is the result of the in-
teraction between social behavior and
social relations. When the construc-
tion of social relations is branded as a
digital platform, the underlying logic of
social structure has been transformed
into a platform in this process.

Conclusion: Social
platformization

and the transformation
of social power structure

The platformization turn of social
makes us clearly see a fact: the social
power structure has changed. Weber
believes that "Power means any op-
portunity to carry out one's will even if
one encounters opposition in a social
relationship, regardless of the basis on
which such opportunity is based» [26].
No matter in any context, power pres-
ents a dominant force, and «social plat-
formization» implies the discourse logic
that the platform grows into a dominant
force in society, and becomes a power-
ful corner of the social power structure.
Zuckerberg even puts Facebook on the
same level as the government to tell it.
Power structure refers to the relation-
ship pattern of all power subjects in so-
ciety. Generally speaking, the structure
of social power consists of three forc-
es: political state power, capital market
power and people's social power. For
a long time, power and politics have
been bound, and the structure of so-
cial power presents a regular triangle
structure. State power is located at the
fixed point of the triangle, while market
power and social power are separated
at the bottom of the triangle structure.
However, with the development of the
Internet platform, if the social platform
turns into reality gradually, in this pow-
er structure, the market power will rise,
even forming an inverted triangle or a
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vertical obtuse triangle structure. Some
scholars use the concept of «power
diaspora» to describe the process of
power flowing from the state to the mar-
ket. At this time, the capital and market
forces represented by the platform will
«involve the core power areas of sov-
ereign countries, challenge and share
the government-centered governance
system of nation-states» [27]. Limited
by the length of the article, this paper
has no intention to discuss the genera-
tion mechanism of platform power too
much, as well as the specific changes
and structural models of social power

integration brought about by the rise of
platform power. However, the platform
control pointed out by social platformi-
zation deserves our deep thought: the
rise of platform in China has its unique
institutional factors, and it has gradu-
ally developed and expanded under
the background of the socialist market
economic system with Chinese char-
acteristics. At present, we still have to
actively meet the market economy, but
we cannot control the society with pri-
vate capital, which may lead to the ex-
treme consequence of centralization-
publicity.
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